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Galaxy Aviation Logo Variations | Spot Reference (PANTONE®/PMS color)

Galaxy_SPOT_noShadow_Wbg.eps
       PMS 320

       PMS Process Black

Professionally printed pieces 
using spot color on a white or 
light colored background 

Galaxy_SPOT_Shadow_Wbg.eps
       PMS 320

       PMS Process Black

Professionally printed pieces 
using spot color on a white or 
light colored background 

Galaxy_SPOT_noShadow_Bbg.eps
       PMS 320

       PMS Process Black

Professionally printed pieces 
using spot color on a black or 
dark colored background 

Galaxy_SPOT_Shadow_Bbg.eps
       PMS 320

       PMS Process Black

Professionally printed pieces 
using spot color on a black or 
dark colored background 

Logo File Name Color Usage and Applications

Description

Pantone/PMS inks ensure color accuracy but are often slightly more costly to print. The logos on this page should be used on 
professionally printed marketing pieces whenever spot Pantone colors are available.

Boca Aviation Logo Variations | Monochrome Reference (B/W or grayscale)

Logo File Name Color Usage and Applications

Boca_oneColor_White.eps White
Simple, one color applications 
(such as newsprint, glass decals and 
embroidery)

Boca_oneColor_Grayscale.eps Black (Grayscale) Black and White printing (such as 
Word documents and merchandise)

Boca_oneColor_Black.eps Black
Simple, one color applications 
(such as newsprint, glass decals and 
embroidery)

Demonstrated above are the approved color combinations for the Boca Aviation Logo. No other colors may be used. 
For questions, please contact 304 Media at 561.417.4304, or email john@304media.com.

Description

The logos on this page should be used on any marketing materials that will not be produced in color or that will be produced 
using a single color.  

Supporting Elements | Typesetting & Color Reference (All types of copy)

Font File Name Color Usage and Applications

GILR35W.ttf (True Type) Black, White Text where font needs to be large 
but not overly heavy (i.e. outquotes)

BicklySc.ttf (True Type)

Black, White, Orange

       C=0 M=40 Y=100 K=0

       R=250 G=166 B=26

Text for headlines or areas of special 
significance should use this font with 
a small stroke/border to add weight

Demonstrated above are the approved font and color combinations for the Boca Aviation and Galaxy Aviation. No other fonts or colors may be used. 
For questions, please contact 304 Media at 561.417.4304, or email john@304media.com.

Description

The fonts and colors on this page should be used on any marketing materials that are used either in-house or for the general 

public. Adherence to use of these supporting elements will ensure maximum brand consistency.  

Gill Sans Light

GILR45W.ttf (True Type) Black, White Text for main body content and 
overall general usage

GILR65W.ttf (True Type) Black, White Text for section headers and minor 
headlines or general bolding

ARIBLK.ttf (True Type) Black, White
Alternate text for block numbers 
where Gill Sans looks awkward

Gill Sans (Regular)

Gill Sans (Bold)

Arial Black
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sumadvertising.com
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B 2 B  W E B S I T E  	 S U M  A DV E RT I S I N G

http://www.sumadvertising.com


theshanereport.com
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W O R D P R E S S  B LO G  	 B RYA S O N  R E A LT Y

http://www.theshanereport.com
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W E B S I T E  C O N C E P T S  	 E TA X B O O K S



bocaofficecenter.com
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B 2 B  W E B S I T E  	 B O C A  O F F I C E  C E N T E R

http://www.bocaofficecenter.com


testtools.com

JOHN STAPLE	 INTERACTIVE WORK

B 2 C  W E B S I T E  	 T E S T  T O O L S

http://www.testtools.com


shortruncards.com
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E C O M M E R C E  W E B S I T E  	 S H O RT  R U N  C A R D S

http://www.shortruncards.com
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PAC K A G I N G  	 A M E R O P E



R E C O M M E N DAT I O N S  	 JOHN STAPLE

SUPERVISOR

John is a fantastic art director! His creativity, passion and attention to detail are unmatched. He 
has mastered many levels of design while continuing to stay on top of new trends and technologies. 
This is evident in the valuable contributions he makes and the quality of the work he produces.

Jocelyn Silverman

Creative Director, 304 Media

COLLEAGUE

John is one of the most interesting marketing professionals I have had the pleasure to work with. 
Not only is he talented at creating engaging and professional quality materials, but he is equally 
gifted at crafting strategy and speaking the language of business and sales. His multi-faceted 
abilities make him a true asset to any organization and its bottom line.

Michael Silverstein

Vice President of Sales, CareersUSA

CLIENT

Working with John and 304 Media is always a pleasure. Our firm does search engine marketing and 
John has done work for several clients we have brought their way. When they demand the project 
be “done yesterday”, John remains calm, gets it done to spec and never delivers an unfinished 
product. A recent last-minute push out for MSC Cruises was a big success.

Jason Ibarra

Director of Business Development, Search Engine Operator

FRIEND

I’ve known John Staple for almost 20 years now and can honestly say he is one of the most creative 
people I’ve ever met. He is also brilliant, funny and resourceful, with a boundless imagination. Yet 
he is also remarkably down to earth and reasonable, adept at seeing things dispassionately and 
logically, a trait that has served him well in navigating both artistic and business settings. John is 
also self-deprecating, witty and well versed in a myriad of topics, which I always assumed came 
from a background in espionage; it turns out he’s just really smart and soaks up information like 
a sponge. I’m confident he would make valuable contributions to any organization he joins, and I 
cannot speak of him more highly.

Jeremy Murphy

Vice President of Communications, CBS Television


